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Build the brand
Maximize sales

Launch new 
products
Formulate 
messaging
Communicate 

Certify partners
Provide incentives

Track & measure
Manage MDF funds
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Reinforce the brand
Collaboration

Certification

Incentives
Marketing

Reporting

Measurement

Integrated Enterprise 
Social Network
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s Multi-branded
Sales and Service

Ramp up new hires
Ease of doing 
business

Access best 
practices

Access to experts
Maximize profitability

•70% of the world’s products are sold and serviced through indirect partners that form enterprise ecosystems
•Ecosystem includes dealers, distributors, field offices, VARS, franchisees, customers, suppliers
•Performance Center creates the online environment to enable enterprise social networking
•LogicBay’s programs often turn cost centers into profit centers

Align Business Objectives


